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SUMMER MAINTENANCE

BEST TOOL

FOR THE JOB

It’s a good idea to have a ba-
sic list of tools you will need
throughout the year for your
lifestyle block.

Hammer with claw head:
make sure it’s a well balanced
one for all kinds of jobs.

Fencing pliers: For knocking
in and pulling out and almost
anything else you can think of -
these are a definite must.

Spade: Oddly enough, these
make digging post holes much
easier — not to mention burying
dead possums.

Spinning jenny: A gadget to
hold wire and unwinds it as
you pull. It can be an elaborate
collapsible job, such as those
the stock firms sell, or you can
make a simple one yourself.
A wire tensioner will also be
handy - this is a kind of lever
which has pieces that slot onto
the sides of a wire tightener and
stays permanently in the fence
once the wire is tightened.

Rammer: You want a heavier
rather than a lighter one, so ask
around. i

Saw: A small chainsaw is
best. It is easy to carry around
and can be used to either clear
scrub out of the way or tackle
the house hedge.

Alight trailer that will fit your
farm vehicle or your quad bike
is also a sensible investment.:

Speaking of those
summer chores...

From manufacturing World War IT
grenades to creating New Zealand’s
first fridge and lawnmower — iconic
Kiwi company Masport is entering
its hundredth year buoyed by a 40%
increase in international sales in the
past 12 months.

Masport was responsible for the
first commercial production of both
the push mower and the motor mower
in New Zealand during the 1930s.
Now the company manufactures over
200 models of lawnmower and sells
more than 100,000 mowers in 30
countries including New Zealand.

General Manager for Masport,
Steve Hughes said 100 years in busi-
ness is a milestone few Kiwi compa-
nies reach and it's the Masport team’s
ability to innovate and think ahead of
the times that has been instrumental
in its success.

This forward thinking was demon-
strated as far back as the late 1930s
when Masport became one of the first
companies to implement an equal op-
portunity policy and employ women
on the factory floor before the start of
World War I

“The Masportstoryin New Zealand
is a remarkable one, given the dra-
matic changes that have occurred in
the past 100 years — we are fortunate
to be here at all, let alone leading the
market,” Hughes said.

The company was initially founded

by Kiwi engineer and entrepreneur
Reuben Porter — his first product a
patented valve mechanism for milk-
ing machines which revolutionized
the industry.

He created Masport alongside fel-
low engineers Harold Mason and
Edwin Jones and quickly established
a reputation for quality engineering
work — a foundation which is still ad-
hered to today.

While the Masport name has be-
come synonymous with lawnmow-
ers and barbeques, the company was
also responsible for the commercial
production of New Zealand’s first do-
mestic refrigerator in 1938.

Between 1941 and 1945 production
of grenade bodies, armored vehicle
tracks and mortar breech blocks for
World War II also took place at the
Masport factory.

Hughes said the company’s inter-
national success is also due to the
creative minds and loyalty of its staff
with one of the company’s chief de-
signers having worked there for al-
most 56 years.

Gordon Boswell was employed in
the drawing and design office in 1953
and said he is proud to be associated
with a company that is recognised
and respected worldwide for its qual-
ity products.

With a degree in physics Boswell,
82, is responsible for hundreds of

Masport’s post war assembly line kept workers busy over summer.

Masport’s innovative designs - his
latest design a front wheel drive
mulching mower which is now on its
way to the United States.

Boswell is involved primarily in
the development of new products —
where he has hand-made prototypes
for products like roller mowers, ro-
tary hoes, gas and wood fires and
even waste disposals.

“Masport has weathered recessions

Photos supplied

and times of economic uncertainty
but the ability to consistently provide
quality products that meet the needs
of its consumers has culminated in
reaching these hundred year celebra-
tions,” Boswell said.

Today the company’s product range
includes; lawnmowers; ride-on mow-
ers, cultivators, shredders, logsplitters,
patio heaters and barbeques — many of
which are sold internationally.



